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Abstract

Technological advances in artificial intelligence (Al), machine learning, big data, and the Internet of Things
(1oT) are changing the competitive marketing game and the way businesses and consumers interact. Al-based
decision aids, with the help of data technology and machine learning, can reduce search costs for consumers
and make their decision-making process shorter and more efficient. This research sought to identify the key
factors affecting the success of Al recommendations and aids in the consumer choice process. For this
purpose, a systematic literature review was conducted and searches were conducted in academic databases
including EBSCO Host, ProQuest, and Google Scholar using a variety of keywords and combinations of these,
such as “sustainable AL” ‘“consumer autonomy,” “privacy laws,” “decision quality,” “transparency,”
“complementarity,” “decision aids,” and “choice overload.” Significant articles were identified using the
snowball technique and manual search, in addition to the initial searches.
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